

SEOW Deliverables

Outline for Dissemination Plan
I. Identify and select target audiences/end users
a. Describe contextual features associated with this plan (e.g., geographic, demographic, political)

b. Describe three (3) potential target audiences, their needs, and how data and information from the State or Community-level Epidemiological Profile is useful to them

c. Select and describe a target audience or end user for this Dissemination Plan. Briefly describe how this decision was made, and provide a rationale for targeting this audience
d. Clarify what you hope to achieve by disseminating data/information from the State or Community-level Epidemiological Profile to this target audience/end user
II. Epidemiological Data/Information (Content)
a. Specify epidemiological profile data/information for dissemination
b. Specify key message(s) related to this data/information that instruct the target audience of its importance/relevance to them and how it can be used by them
c. Describe how these data/information/messages address needs of the target population
i. Clarify how it has been requested or identified by the target audience as important (or provide a plan for involving end users and getting their input/feedback)
ii. If not requested, clarify how they are likely to need/benefit from it
III. Products and Formats/Mediums
a. Identify and describe data product(s) (e.g., county data reports) to address target audience needs
b. Identify and describe formats/mediums for product(s) (e.g., written, electronic, face-to-face) 
c. Identify and describe strategies, channels, and opportunities for delivering these data products 
d. Describe how these products, formats, and channels address target audience needs
i. Clarify how they have been requested or identified by the target audience as important (or provide a plan for involving end users and getting their input/feedback)
ii. If not requested, clarify how they are likely to need/benefit from these approaches
IV. Resource Needs, Strengths, and Barriers
a. Describe financial, human, and organizational resources necessary to implement this plan
b. Describe individuals, organizations, and networks (formal and informal) with whom you can collaborate and partner to implement this dissemination plan
c. Clarify efforts to build on existing resources/relationships and cultivate new ones 

d. Describe potential barriers that may interfere with this plan to address target audience needs
e. Describe a plan for how you may address these barriers 
V. Quality Control/Improvement

a. Describe how you will determine what is working and what may need to change as you implement this dissemination plan. Make sure to describe the involvement of others, including members of the target audience
VI. Workplan/Timeline
a. Provide a set of tasks, action steps, timeline, and identify who is responsible for putting tasks into action
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